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Resumés LEARNINGOBJECTIVES

½Understandthe purpose of a 
resumé

½Discover ǿƘŀǘ ƳŀƪŜǎ ŀ άƎƻƻŘέ 
resumé

½ Identify resources for assistance 
with résumé and application 
development

In your own words,

What is a resumé?



Resumés THE RESUMÉIS A MARKETINGTOOL

½ Used to screen applicants prior to an 
interview

½ Key job search communication 
document which compliments 
application, cover letter, portfolio, and 
references

A resume 

should 

convey  your 

professional 

value to a 

prospective 

employer!

A resumé will not get you a job but 
it may get you an interview



Resumés

How 

does 

it work

It is a Marketing Tool 

WHAT IS A RESUMÉLike any other marketing tool 



Resumés YOUR RESUMÉIS YOURADVERTISEMENT

Which 

Resumé is 

more 

compelling? 



Resumés WHAT DOESYOUR RESUMÉSAY ABOUT YOU

There are 

Different 

Types of 

Resumés

Paper Resumés

Virtual Resumés

Electronic  
Visual  
Video

To demonstrate the 
underlying 

components of an 
effective resumé of 

any type

Each of these 
Formats will 

say something 
about who you 

are to an 
employer

Our Goal 

in this 

workshop



Resumés 3 PARTSOF AN EFFECTIVERESUMÉ

Part I

Part II

Part III

Appearance 

- How does it look?

- Do I want to read further?

- Is it Professional?

Organization

Organization 

and Selection: 

Can I find what I

need quickly?

Is the necessary

information  included?

Content

Wording: 
Does the 

information  

SOUND relevant 

and targeted? 

Effective 

Resumé




